
BRAND
ANATOMY

NISHANT TOMAR

(UH-NA-TOH-MEE)



WELCOME

PILLARS
BEHIND THE SCENE

MOMENT

AUTHORITY/VALUE

FORMAT

BRAND

The study of the structure of a plant or

animal OR HUMAN.

TOPICAL

REASON TO BELIEVERELATABLE



TOPICAL
CONTENT ABOUT EVENTS



MOMENT
RIDE ON THE TREND



AUTHORITY
CONTENT THAT HAS EVERYTHING TO DO WITH THE

CONSUMER, AND NOTHING TO DO WITH THE BRAND

CONTENT THAT PEOPLE WOULD HAVE LOOKED UP ANYWAY,

WITH OR WITHOUT THE BRAND. ITS PROVIDING VALUE

THROUGH INFO.



BRAND
CONTENT THAT HELPS THE BRAND SELL. TALK ABOUT

PRODUCTS/SERVICES OR OFFERS ETC



BTS
CONTENT THAT TALKS ABOUT WHAT GOES BEHIND RUNNING

THE BRAND.



RELATABLE
CONTENT THAT MAKES PEOPLE FEEL LIKE THE BRAND KNOWS

WHO THEY ARE/HOW THEY FEEL.



RTB CONTENT THAT GIVES PEOPLE REASON TO BELIEVE ON YOUR

OFFER, CLAIM ETC.
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valueinfo

format moment
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BTS





Thank You


